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STRATEGIES PROPOSED

FOR

CREATING GLOBALLY LITERATE WORKFORCE

■ American Council on Education (ACE) • Washington, D.C. ■

Founded in 1918, ACE is the nation’s leading higher education organization representing the chief
executive officers at more than 1,700 accredited,
degree-granting colleges and universities and higher
education-related associations, organizations and
corporations in the United States.

■

identify the outcomes for students, faculty, institutions and communities of
putting international education at the
core of the undergraduate experience

■

recognize innovative and effective
efforts for achieving comprehensive
internationalization through a national award program

■

energize and assist boards, administrators and faculty in providing leadership
to internationalize their campuses

R

ecognizing
that one of
the most pressing—and
daunting—challenges facing
higher education today is to
respond to the
demands of an increasingly global society,
the American Council on Education (ACE) is
now proposing to undertake a multi-year initiative to promote comprehensive internationalization on U.S. college and university
campuses.
This initiative represents an effort to create a
strong national call for action. Despite the
fact that recent studies indicate most U.S. college graduates are ill-equipped to succeed in
different cultures, for most colleges and universities, international education is still marginal in undergraduate studies.
The ACE proposed activities will focus on the
undergraduate level and include a highly visible set of initiatives to:
■
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create a strong national movement to
emphasize the need for comprehensive
internationalization

■

collect and examine data that will provide a status report on international
education in the U.S.

■

develop a network of six to eight similar institutions to serve as a laboratory
for comprehensive internationalization

■

reframe and articulate the assumptions of, and goals for, international
education

Transforming the undergraduate experience
and planning for comprehensive internationalization will require many linked institutional changes involving the curriculum, student
life, faculty development and relationships
with groups outside the campus.

SPANNING THE CHASM:
A Blueprint For Action
Academic & Corporate Collaboration:
Key to Preparing Tomorrow’s
High-Performance Workforce

Collaborative work with strategically targeted
partners will be critical to the success of this
initiative. As such, ACE proposes to engage in
dialogue with, among others, leaders in business and government concerning the issues
of national priorities and partnerships with
higher education. The Council will work in
this regard through the Business-Higher
Education Forum, a partnership of ACE and
the National Alliance of Business.
At the time of publication, this ACE initiative to help higher education better prepare
students for today’s global workforce is still
in the proposal stage and is working to identify funding sources. For additional information, contact, ACE International Initiatives
(202) 939-9418.
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a partnership of the
American Council on Education
and the National Alliance of Business
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GRANT MONEY PROVES EFFECTIVE MOTIVATOR
■ Society of Manufacturing Engineers & SME Education Foundation • Dearborn, Michigan ■

Dedicated to serving its members and the manufacturing community, the Society of Manufacturing
Engineers (SME) invests in manufacturing to
advance professionalism, knowledge and learning.
Providing benefits that enhance the effectiveness of
the manufacturing practitioner, SME has more than
60,000 members with 295 chapters, districts and
regions, as well as 275 student chapters worldwide.

students, as well as those of working
professionals, through the development
of new instructional delivery systems,
learning modules and courses.
■

Education Foundation: To strengthen manufacturing engineering technology education programs,
SME’s Education Foundation has distributed $85.1
million in cash grants, equipment and software
gifts to colleges and universities since 1979.

T

he Society of Manufacturing Engineers
(SME) and its affiliate, the SME Education
Foundation (SME-EF) have found a sure way
to motivate change: offering grant money as
an incentive.

■

In its first year, the
SME-EF’s
Manufacturing
Education Plan (MEP)
Grants Program allocated $1.7 million in
grant funding to nine
college and university
initiatives. Funding priority was given to proposals that utilized
industry-education
partnerships to address
competency gaps identified by employers of
recent college graduates. These gaps—many of the same skill deficiencies mentioned in this report—were
identified in 1996 through a special MEP
study, jointly funded by SME and SME-EF.
In June 1998, the first slate of college and
university grant recipients included:
■

Bradley University, Peoria, Ill. —
$250,000 to enhance the technical,
non-technical and social skills of manufacturing engineering and technology

California State University, Long Beach,
Calif. — $250,222 to develop and integrate a curriculum for undergraduate
and graduate students interested in aerospace manufacturing engineering and to
develop training and certificate programs for industry employees. The focus
is on helping students become effective
members of Integrated Product
Development (IPD) teams.
Erie Community College, North and
South Campuses, N.Y. — $122,240 to
develop a model credit-bearing apprenticeship program to
deliver comprehensive
education and training
needed by the manufacturing workforce and
students preparing to
enter skilled trades.
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■ Michigan
Technological University,
Houghton, Mich. —
$170,450 to develop a
Program in Integrated,
Sustainable
Manufacturing (PrISM)
to improve undergraduate engineering and
technology students’ understanding and
appreciation of the diverse business,
processing and environmental demands
of modern manufacturing.
■

Polytechnic University, Brooklyn, N.Y.
— $199,875 to develop a
“Manufacturing Across the Curriculum”
program to be available to all engineering majors and to draw course work and
team projects from the various engineering disciplines.

Business-Higher Education Forum
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24

iii

CHASE INVESTS

IN

FUTURE

WITH

EDUCATION PROGRAMS

FOREWORD

■ The Chase Manhattan Corporation • New York, New York ■

The Chasm Can Be Spanned . . .Together
Founded in 1799, The Chase Manhattan
Corporation is the largest banking company in the
United States and one of the world’s premier global
financial services institutions. The firm has offices
in 39 states, relationships with more than 30 million households in all 50 states, operations in 52
countries and clients in 180 nations.

T

C

hase Manhattan Corporation has discovered that investing in the workers of the
future can pay big dividends. Among the initiatives now in place at the company are the
following programs:
■

Smart Start Scholarships

■

Chase Fellows Scholarship Program

■

College & University Campus
Relationship Teams

Started in 1992, Smart Start not only gives
Chase access to bright, company-trained college graduates, it also provides the firm with a
wealth of positive public relations exposure.
Each year 40 graduating seniors from New
York City public and private high schools are
awarded scholarships to one of 10 New York
area colleges and universities.
In addition to providing four-year tuition and
book costs, Smart Start acts as a comprehensive development program that includes paid
summer internships along with part-time
work at Chase during the school year. The
firm’s representatives also act as mentors.
To ensure students are exposed to a number
of tasks and career opportunities, each must
complete four rotational job assignments during their program tenure. They also are
required to attend skills assessment workshops, management training and career seminars, all designed to help the students focus
their interests.
In 1998, Chase launched the Chase Fellows
Program, a broad-based effort to assist minority students interested in pursuing careers in
the financial services industry. Each year,
Chase names 10 Fellows from among the top
22

cal thinking, global consciousness and comhe Business-Higher Education Forum’s
munications. In addition, it noted that stu1997 report, Spanning the Chasm:
dents must receive more guidance and
Corporate and Academic Cooperation to
preparation from both business and educators.
Improve Workforce Preparation, noted that
changes were needed in the campus-toSpanning the Chasm: A Blueprint for Action
workplace transition. It also noted that
builds on this study by offering ideas and
when it came to agreeing how to accomplish
approaches that
those improvecorporations and
ments, a chasm
higher education
appeared to sepaThis
report
is
designed
to
be
used
as
a
can employ to
rate the academic
develop better
from the corpoblueprint for building ideas into goallines of communirate sector.
oriented local actions to help prepare
cation. And
through these
This new report
college graduates for tomorrow’s
lines, to discover
presents ideas
high-performance workforce.
collaborations
gathered from five
that will help sturegional workdents achieve the
shops conducted
necessary skills to improve the campus-toby the Forum around the country as an
workplace transition.
implementation step to spanning that chasm.
It focuses on suggestions drawn from the
To ensure the best possible ideas, the workworkshops for collaboration and cooperation
shops brought together representatives from
between businesses and higher education.
the corporate and academic sectors, along
The goal is to help ensure that new employwith current students and graduates in their
ees entering the workforce are prepared to
first jobs.
meet the challenges of the modern workplace
and a global society.
Attendees included industry chief executives
and managers, college and university presiThe Forum began working toward this goal
dents and provosts, corporate recruiters,
five years ago when, under the leadership of
human resource directors, teaching faculty
its then Chairman, Harold A. “Red” Poling,
from liberal arts, engineering and business,
Retired CEO and Chairman of Ford Motor
career service advisors, students and newly
Co., a detailed study was conducted to deterhired college graduates. Participants were
mine the skill competencies required of colasked to develop ideas on how to better prelege undergraduates—as perceived by
pare college students for the workforce.
academic and corporate leaders, as well as by
recently hired graduates.
The outcome of the workshop dialogues indicated that the chasm can be spanned: by talkThe study revealed that to succeed in an
ing together, ways of working together to
environment of continual change, students
achieve common goals come to light and
must now graduate with highly developed
new ideas for action are generated. The workcross-functional, flexible skills in leadership,
shops also showed that the real chasm is not
teamwork, problem solving, time managebetween the corporate and academic sectors,
ment, self-management, adaptability, analyti-

MBA talent at five of the country’s leading
business graduate schools. Each Fellow
receives $12,500 per year for two years. He or
she has the opportunity to pursue a paid
internship during the summer and other project work during the school year. In addition,
Chase Fellows are assigned a senior-level mentor and have access to Chase’s full range of
career guidance and professional development
resources.
The program, with $1.25 million in funds, is a
five-year grant to the participating universities.
The College & University Campus
Relationship Teams are critical to Chase’s college recruitment strategy. Campus Teams are a
diverse composite of Chase professionals of all
levels from across the various business platforms. The teams partner with faculty, student
organizations, administration and career services at key schools to establish a pipeline of
the best and the brightest.
In developing each relationship, the first step
is to identify the needs of the school, the students and the company. Teams then work out
plans to meet the needs. Components of
these company-college relationships have
included: student and faculty internships
and/or visits to Chase corporate headquarters;
visiting executive lectures; training on interviewing and resume writing skills; seminars
on corporate culture, mentoring programs
and team projects.

v

CEEP: RETHINKING ENGINEERING EDUCATION
■ University of Michigan-Dearborn • Dearborn, Michigan ■

F

ounded in 1991 with a program grant from Ford Motor
Company, The University of
Michigan-Dearborn Center for
Engineering Education and
Practice (CEEP) now is housed
in its own 60,000 square foot
facility and has become a model
of success in integrating the
teaching environment with the
world of practice.

CEEP focuses on identifying and supporting
projects that can help catalyze the existing
institutional process. The program also
strives to help create new business opportunities that generate new jobs, as well as to
work with the region’s industries, helping
them maintain their competitive edge to prevent the loss of existing jobs to industries
outside the state
or country. All
funded projects
are evaluated on
the following
criteria: industrial relevance,
active collaboration with practitioners,
long-term technical merit,
impact on curriculum and
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probability of sustained matching funding
from external sources.

A BLUEPRINT FOR ACTION

Today, CEEP operates with more
than $6 million in annual support from a cross section of
Detroit-area industries, as well as the World
Heritage Foundation - The Prechter Fund.
The center’s mission is to incorporate practice, design, innovation and concepts of
manufacturing technology into all levels of
engineering education. Projects are initiated
and completed in a collaborative atmosphere
among practitioners, teaching faculty and
students—at both the undergraduate and
graduate level.

With offices, classrooms and design studios
housed in the same building, the Center is
“home” to the following groups:
■

a continuing education group for engineering with participation from both
university and industry, including onsite personnel from both sectors

■

a group for graduate degree programs
for working engineers managed by
university personnel with advisory
boards from industry

■

a group for design education and
research staffed by faculty, graduate
students and engineers from industry
on loan on part-time or short-term
bases

■

a consulting group consisting of faculty, full-time engineers and retired
engineers from nearby industries

Each year, the Center funds multiple projects
that help resolve real questions in the engineering community, enhance the school’s
curricula and provide hands-on experiences
for students. CEEP has had a dramatic impact
on the school, both in terms of program relevance and in increased student enrollment.

1

BUSINESSES TEAM UP; TAKE CHARGE

OF

LABOR MARKET

■ Intel Corporation • Santa Clara, California ■
Founded in 1968, Intel is the largest computer chip
manufacturer in the world. The company’s introduction of the first microprocessor more than 25 years
ago supplied the computer and Internet technology
that continues to change the world.

T

he shortage of skilled workers to fill hightech and other jobs around the country
has driven businesses to use unprecedented
strategies to take control of their own labor
markets.
When Intel Corp. decided to open a manufacturing operation in Fort Worth, Texas, the
company’s workforce development manager,
Pat Foy, decided to collaborate with competitors in order to prepare the necessary
future pool of job-ready applicants.
Foy convinced a
group of competing high-tech
companies,
including Texas
Instruments,
Motorola,
National SemiConductor and
Hitachi, to form a
partnership to
help workers
develop the skills
they needed to
thrive in the
Dallas-Fort Worth
labor markets.
Industry projections for the region estimate
that more than 10,000 additional high-tech
jobs will need to be filled in the next five
years. To prepare workers for these positions,
Foy and his colleagues presented an offer to
15 technical and community colleges in the
region to support a customized technical education program. Not one of them refused. The
plan couples the best capabilities of existing
technical and community colleges with the
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cutting-edge brain power and resources of
labor-hungry high-tech businesses.
Intel’s program, which has attracted attention
from other segments of industry in Texas as a
possible model for developing their workforces, includes a six-step plan to prepare
work-ready graduates:
1. Identify the curriculum. Business
professionals sat down with community college faculty members to identify a handful of key courses to serve
as building blocks.
2. Train the faculty. The business partners opened their own labs and facilities to allow faculty to see the latest
technologies in
action so they
could train students to use them.
(In other hightech communities,
Intel helped build
state-of-the-art
technical centers
to train community college faculty.)
3. Develop
instructional
technologies for
the classroom.
Businesses created
a “virtual reality”
lab to simulate situations workers will
encounter in the workplace. They
also bring students to their own facilities for hands-on experiences.
4. Build enrollment creatively.
Businesses funded a marketing campaign that included creative radio
spots, print ads and career fairs, resulting in an increase from 75 students

SPANNING THE CHASM:
A Blueprint for Action

O

ver the last two decades, technology has exploded and
along with it the base of knowledge itself. Today, it is estimated that the whole of human knowledge doubles every
five years. Such an accelerating rate of change in the world
impacts every aspect of daily life, both at home and work. It also
impacts the very nature of education.
Increasing global pressures further impact the traditional worlds of
work and education. Today, Americans must compete against a
world-wide labor force that is rapidly increasing in size, education
and urbanization. If Americans are to remain competitive in this
expanding marketplace, U.S. businesses and organizations must
find ways of doing things better, more cost-efficiently and faster—
all of which affects work methods while demanding increased,
broader skills from workers.

As a result, academia—especially higher education—can no longer focus primarily on the acquisition of information. If it did, new material or courses would need to be added to the curriculum
continually, making it a challenge for students to ever complete their degrees.
And yet, somehow, the expanding sphere of knowledge, as well as the rapid and continual world
changes, must be addressed if this country’s college graduates are to be prepared to meet the
demands of the future.
At present, it appears they may not be. According to a number of studies, including the original
Spanning the Chasm conducted by the Business-Higher Education Forum, American college graduates are entering the workplace ill-equipped to effectively contribute in a fast-paced world economy. In fact, serious gaps now exist between the skills possessed by graduates and those required
by today’s high performance jobs. The majority of students are severely lacking in flexible skills
and attributes, such as:
■ leadership
■ teamwork
■ problem solving
■ time management
■ self-management
■ adaptability
■ analytical thinking
■ global consciousness
■ basic communications, including listening, speaking, reading
and writing
This revelation is forcing both businesses and educators to re-examine traditional methods of
learning while seeking new methods of linking the dynamics of external growth and change to
the established structures of higher education.
3
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outside the state
or country. All
funded projects
are evaluated on
the following
criteria: industrial relevance,
active collaboration with practitioners,
long-term technical merit,
impact on curriculum and
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probability of sustained matching funding
from external sources.

A BLUEPRINT FOR ACTION

Today, CEEP operates with more
than $6 million in annual support from a cross section of
Detroit-area industries, as well as the World
Heritage Foundation - The Prechter Fund.
The center’s mission is to incorporate practice, design, innovation and concepts of
manufacturing technology into all levels of
engineering education. Projects are initiated
and completed in a collaborative atmosphere
among practitioners, teaching faculty and
students—at both the undergraduate and
graduate level.

With offices, classrooms and design studios
housed in the same building, the Center is
“home” to the following groups:
■

a continuing education group for engineering with participation from both
university and industry, including onsite personnel from both sectors

■

a group for graduate degree programs
for working engineers managed by
university personnel with advisory
boards from industry

■

a group for design education and
research staffed by faculty, graduate
students and engineers from industry
on loan on part-time or short-term
bases

■

a consulting group consisting of faculty, full-time engineers and retired
engineers from nearby industries

Each year, the Center funds multiple projects
that help resolve real questions in the engineering community, enhance the school’s
curricula and provide hands-on experiences
for students. CEEP has had a dramatic impact
on the school, both in terms of program relevance and in increased student enrollment.
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CHASE INVESTS

IN

FUTURE

WITH

EDUCATION PROGRAMS

FOREWORD

■ The Chase Manhattan Corporation • New York, New York ■

The Chasm Can Be Spanned . . .Together
Founded in 1799, The Chase Manhattan
Corporation is the largest banking company in the
United States and one of the world’s premier global
financial services institutions. The firm has offices
in 39 states, relationships with more than 30 million households in all 50 states, operations in 52
countries and clients in 180 nations.

T
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hase Manhattan Corporation has discovered that investing in the workers of the
future can pay big dividends. Among the initiatives now in place at the company are the
following programs:
■

Smart Start Scholarships

■

Chase Fellows Scholarship Program

■

College & University Campus
Relationship Teams

Started in 1992, Smart Start not only gives
Chase access to bright, company-trained college graduates, it also provides the firm with a
wealth of positive public relations exposure.
Each year 40 graduating seniors from New
York City public and private high schools are
awarded scholarships to one of 10 New York
area colleges and universities.
In addition to providing four-year tuition and
book costs, Smart Start acts as a comprehensive development program that includes paid
summer internships along with part-time
work at Chase during the school year. The
firm’s representatives also act as mentors.
To ensure students are exposed to a number
of tasks and career opportunities, each must
complete four rotational job assignments during their program tenure. They also are
required to attend skills assessment workshops, management training and career seminars, all designed to help the students focus
their interests.
In 1998, Chase launched the Chase Fellows
Program, a broad-based effort to assist minority students interested in pursuing careers in
the financial services industry. Each year,
Chase names 10 Fellows from among the top
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cal thinking, global consciousness and comhe Business-Higher Education Forum’s
munications. In addition, it noted that stu1997 report, Spanning the Chasm:
dents must receive more guidance and
Corporate and Academic Cooperation to
preparation from both business and educators.
Improve Workforce Preparation, noted that
changes were needed in the campus-toSpanning the Chasm: A Blueprint for Action
workplace transition. It also noted that
builds on this study by offering ideas and
when it came to agreeing how to accomplish
approaches that
those improvecorporations and
ments, a chasm
higher education
appeared to sepaThis
report
is
designed
to
be
used
as
a
can employ to
rate the academic
develop better
from the corpoblueprint for building ideas into goallines of communirate sector.
oriented local actions to help prepare
cation. And
through these
This new report
college graduates for tomorrow’s
lines, to discover
presents ideas
high-performance workforce.
collaborations
gathered from five
that will help sturegional workdents achieve the
shops conducted
necessary skills to improve the campus-toby the Forum around the country as an
workplace transition.
implementation step to spanning that chasm.
It focuses on suggestions drawn from the
To ensure the best possible ideas, the workworkshops for collaboration and cooperation
shops brought together representatives from
between businesses and higher education.
the corporate and academic sectors, along
The goal is to help ensure that new employwith current students and graduates in their
ees entering the workforce are prepared to
first jobs.
meet the challenges of the modern workplace
and a global society.
Attendees included industry chief executives
and managers, college and university presiThe Forum began working toward this goal
dents and provosts, corporate recruiters,
five years ago when, under the leadership of
human resource directors, teaching faculty
its then Chairman, Harold A. “Red” Poling,
from liberal arts, engineering and business,
Retired CEO and Chairman of Ford Motor
career service advisors, students and newly
Co., a detailed study was conducted to deterhired college graduates. Participants were
mine the skill competencies required of colasked to develop ideas on how to better prelege undergraduates—as perceived by
pare college students for the workforce.
academic and corporate leaders, as well as by
recently hired graduates.
The outcome of the workshop dialogues indicated that the chasm can be spanned: by talkThe study revealed that to succeed in an
ing together, ways of working together to
environment of continual change, students
achieve common goals come to light and
must now graduate with highly developed
new ideas for action are generated. The workcross-functional, flexible skills in leadership,
shops also showed that the real chasm is not
teamwork, problem solving, time managebetween the corporate and academic sectors,
ment, self-management, adaptability, analyti-

MBA talent at five of the country’s leading
business graduate schools. Each Fellow
receives $12,500 per year for two years. He or
she has the opportunity to pursue a paid
internship during the summer and other project work during the school year. In addition,
Chase Fellows are assigned a senior-level mentor and have access to Chase’s full range of
career guidance and professional development
resources.
The program, with $1.25 million in funds, is a
five-year grant to the participating universities.
The College & University Campus
Relationship Teams are critical to Chase’s college recruitment strategy. Campus Teams are a
diverse composite of Chase professionals of all
levels from across the various business platforms. The teams partner with faculty, student
organizations, administration and career services at key schools to establish a pipeline of
the best and the brightest.
In developing each relationship, the first step
is to identify the needs of the school, the students and the company. Teams then work out
plans to meet the needs. Components of
these company-college relationships have
included: student and faculty internships
and/or visits to Chase corporate headquarters;
visiting executive lectures; training on interviewing and resume writing skills; seminars
on corporate culture, mentoring programs
and team projects.
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GRANT MONEY PROVES EFFECTIVE MOTIVATOR
■ Society of Manufacturing Engineers & SME Education Foundation • Dearborn, Michigan ■

Dedicated to serving its members and the manufacturing community, the Society of Manufacturing
Engineers (SME) invests in manufacturing to
advance professionalism, knowledge and learning.
Providing benefits that enhance the effectiveness of
the manufacturing practitioner, SME has more than
60,000 members with 295 chapters, districts and
regions, as well as 275 student chapters worldwide.

students, as well as those of working
professionals, through the development
of new instructional delivery systems,
learning modules and courses.
■

Education Foundation: To strengthen manufacturing engineering technology education programs,
SME’s Education Foundation has distributed $85.1
million in cash grants, equipment and software
gifts to colleges and universities since 1979.

T

he Society of Manufacturing Engineers
(SME) and its affiliate, the SME Education
Foundation (SME-EF) have found a sure way
to motivate change: offering grant money as
an incentive.

■

In its first year, the
SME-EF’s
Manufacturing
Education Plan (MEP)
Grants Program allocated $1.7 million in
grant funding to nine
college and university
initiatives. Funding priority was given to proposals that utilized
industry-education
partnerships to address
competency gaps identified by employers of
recent college graduates. These gaps—many of the same skill deficiencies mentioned in this report—were
identified in 1996 through a special MEP
study, jointly funded by SME and SME-EF.
In June 1998, the first slate of college and
university grant recipients included:
■

Bradley University, Peoria, Ill. —
$250,000 to enhance the technical,
non-technical and social skills of manufacturing engineering and technology

California State University, Long Beach,
Calif. — $250,222 to develop and integrate a curriculum for undergraduate
and graduate students interested in aerospace manufacturing engineering and to
develop training and certificate programs for industry employees. The focus
is on helping students become effective
members of Integrated Product
Development (IPD) teams.
Erie Community College, North and
South Campuses, N.Y. — $122,240 to
develop a model credit-bearing apprenticeship program to
deliver comprehensive
education and training
needed by the manufacturing workforce and
students preparing to
enter skilled trades.

TABLE

OF

CONTENTS

Foreword . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .v-vi
A Blueprint for Action . . . . . . . . . . . . . . . . . . . . . . . . . . 1-10
Introduction and Background . . . . . . . . . . . . . . . . . .3-6
Core Recommendations and Action Ideas . . . . . . . . .7-9
Workshop Outcomes . . . . . . . . . . . . . . . . . . . . . . . . .10
Call-To-Action . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .11-13
Case Studies . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .15-26

■ Michigan
Technological University,
Houghton, Mich. —
$170,450 to develop a
Program in Integrated,
Sustainable
Manufacturing (PrISM)
to improve undergraduate engineering and
technology students’ understanding and
appreciation of the diverse business,
processing and environmental demands
of modern manufacturing.
■

Polytechnic University, Brooklyn, N.Y.
— $199,875 to develop a
“Manufacturing Across the Curriculum”
program to be available to all engineering majors and to draw course work and
team projects from the various engineering disciplines.
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STRATEGIES PROPOSED

FOR

CREATING GLOBALLY LITERATE WORKFORCE

■ American Council on Education (ACE) • Washington, D.C. ■

Founded in 1918, ACE is the nation’s leading higher education organization representing the chief
executive officers at more than 1,700 accredited,
degree-granting colleges and universities and higher
education-related associations, organizations and
corporations in the United States.

■

identify the outcomes for students, faculty, institutions and communities of
putting international education at the
core of the undergraduate experience

■

recognize innovative and effective
efforts for achieving comprehensive
internationalization through a national award program

■

energize and assist boards, administrators and faculty in providing leadership
to internationalize their campuses

R

ecognizing
that one of
the most pressing—and
daunting—challenges facing
higher education today is to
respond to the
demands of an increasingly global society,
the American Council on Education (ACE) is
now proposing to undertake a multi-year initiative to promote comprehensive internationalization on U.S. college and university
campuses.
This initiative represents an effort to create a
strong national call for action. Despite the
fact that recent studies indicate most U.S. college graduates are ill-equipped to succeed in
different cultures, for most colleges and universities, international education is still marginal in undergraduate studies.
The ACE proposed activities will focus on the
undergraduate level and include a highly visible set of initiatives to:
■
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create a strong national movement to
emphasize the need for comprehensive
internationalization

■

collect and examine data that will provide a status report on international
education in the U.S.

■

develop a network of six to eight similar institutions to serve as a laboratory
for comprehensive internationalization

■

reframe and articulate the assumptions of, and goals for, international
education

Transforming the undergraduate experience
and planning for comprehensive internationalization will require many linked institutional changes involving the curriculum, student
life, faculty development and relationships
with groups outside the campus.

SPANNING THE CHASM:
A Blueprint For Action
Academic & Corporate Collaboration:
Key to Preparing Tomorrow’s
High-Performance Workforce

Collaborative work with strategically targeted
partners will be critical to the success of this
initiative. As such, ACE proposes to engage in
dialogue with, among others, leaders in business and government concerning the issues
of national priorities and partnerships with
higher education. The Council will work in
this regard through the Business-Higher
Education Forum, a partnership of ACE and
the National Alliance of Business.
At the time of publication, this ACE initiative to help higher education better prepare
students for today’s global workforce is still
in the proposal stage and is working to identify funding sources. For additional information, contact, ACE International Initiatives
(202) 939-9418.

Business-Higher Education Forum
a partnership of the
American Council on Education
and the National Alliance of Business

September 1999

SPANNING THE CHASM:
A Blueprint For Action

Academic & Corporate Collaboration:
Key to Preparing Tomorrow’s
High-Performance Workforce

Business-Higher Education Forum
a partnership of the
American Council on Education
and the National Alliance of Business

Business-Higher
Education Forum
a partnership of the
American Council on Education
and the National Alliance of Business

